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"The tide has moved against movies. 
They used to be the hub of what 
entertainment is, but that core has 
shifted to streaming and television“

Jeff Bock, Variety, Dec 2017



Added content: a growing market 

GBO in UK, F, I:

from 13.5 M euro in 2010 
to 53.3 M in 2017 (+295%) 

with a peak of 77.1 M in 2015



I: Cinetel data (re-releases of films and special editions included, representing 27.3% of added content gbo in 2013,13.9% in 2014,17.3% in 2015, 4.5% in 2017)

1,4331,046 2,844

7,289
9,739

16,451

10,801

14,116

47,823

43,138

15,317
12,570

8,713

22,430

37,469

27,100

12,100

3,690
9,180

9,010 9,380

16,510

12,750
11,790

0

10000

20000

30000

40000

50000

60000

2010 2011 2012 2013 2014 2015 2016 2017

G
ro

ss
 B

o
x 

O
ff

ic
e

 (
e

u
ro

 x
 1

00
0)

Italy United Kingdom France



Added content in Europe in 2017:
GBO 

and comparison with total GBO
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Average ticket price for added
content in 2017 and comparison

with average ticket price
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The top three in 2017
A variety of genres catering 
for the needs of a diversified

audience





Added content:
Europe in the limelight






