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CinemaCinema --goinggoing in in EuropeEurope in 2012:in 2012:

A A snapshotsnapshot on 35 on 35 countriescountries

fromfrom Iceland Iceland toto Russia,Russia,

fromfrom TurkeyTurkey toto PortugalPortugal



New New statisticsstatistics on on cinemacinema--goinggoing in in EuropeEurope in 2012in 2012

Cinema Cinema admissionsadmissions in in EuropeEurope : : 

--2% 2% decreasedecrease

1,190.5 M in 20121,190.5 M in 2012

comparedcompared toto 1,214.3 in 20111,214.3 in 2011



New New statisticsstatistics on on cinemacinema--goinggoing in in EuropeEurope in 2012in 2012

Western Western EuropeEurope (19 (19 countriescountries ): ): 

FromFrom 905.0 M in 2011905.0 M in 2011

toto 881.6 M in 2012881.6 M in 2012

--2.6%2.6%



New New statisticsstatistics on on cinemacinema--goinggoing in in EuropeEurope in 2012in 2012

CentralCentral and and EasternEastern EuropeEurope and the and the 
MediterraneanMediterranean RimRim (16 (16 countriescountries ): ): 

FromFrom 309.3 M in 2011309.3 M in 2011

toto 308.9 M in 2012308.9 M in 2012

--0.1%0.1%



New New statisticsstatistics on on cinemacinema--goinggoing in in EuropeEurope in 2012in 2012

Focus on the 6 Focus on the 6 leadingleading countriescountries : : 
no common no common trendstrends

France: 204.3 M (France: 204.3 M ( --5.9%)5.9%)
UnitedUnited KindomKindom : 172.5 M (+0.5%): 172.5 M (+0.5%)

Russia: Russia: 171.6 M (171.6 M (--0.9%)0.9%)
GermanyGermany : 135.1 M (+4.2%): 135.1 M (+4.2%)

Italy: Italy: 98.9 M (98.9 M (--10.2%)10.2%)
SpainSpain : 91.4 M (: 91.4 M (--7%)7%)



New New statisticsstatistics on on cinemacinema--goinggoing in in EuropeEurope in 2012in 2012

2012: a record 2012: a record yearyear forfor

Finland: +19.0%Finland: +19.0%

DenmarkDenmark : +14.2%: +14.2%

SwedenSweden : +11.8%: +11.8%

Romania: +16.1%Romania: +16.1%

LatviaLatvia : +10.9%: +10.9%



The The digitaldigital rollroll --outout

75% of the world's screens
are now digital



The The digitaldigital rollroll --outout
asas at 1at 1stst JanuaryJanuary 20132013

90,142 digital screens worldwide

36,286 in North America
25,255 in Europe



The The digitaldigital rollroll --outout
asas at 1at 1stst JanuaryJanuary 20132013

Focus on Focus on EuropeEurope

70% of European screens
are now digital

but...



Focus on Focus on EuropeEurope

The 6 The 6 leadingleading marketsmarkets

Country
Digital screens as at 
01.01.13 

Digital penetration
rates

France 5,200 95%
United Kingdom 3,500 94%
Germany 3,000 65%
Russia 2,000 63%
Itay 2,200 57%
Spain 1,800 46%



3D 3D isis no more the key no more the key factorfactor forfor

the the increaseincrease ofof digitaldigital screensscreens



Digitization is now mainly driven by

2D installations

3D penetration will settle at
between 50% - 60% 

when digitization reaches completion



In conclusion:In conclusion:

70% of European screens are digital

What about the remaining 30%?

What types of cinemas have converted to the 
new technologies and which instead yet have 

to digitize?



To know more on these topics...To know more on these topics...



Promotion
Information

Training

Get your copy of DiGiTalk 2012

The easy-to-consult booklet 
summarizing ideas, experiences and 
figures from DigiTraining Plus 2012 

(Amsterdam)

It includes a rich section of tables
and graphs on digital cinema in 

Europe and worldwide



Join...Join...



The tenth edition of the

DigiTraining Plus 

course

that moves to Poland

28 August – 1 September 2013



Discover the new approach

of DigiTraining Plus, that has taken a new name

New Technologies for the 
European Cinemas of the Future

Poland, 28 August – 1 September 2013



In addition to the core contents

- how is digitization going to change the cinema industry?

- digital and 3D screens: what’s the situation worldw ide?

- the key issues of digital transition:
standards – business models – content availability

- the prospects for 3D and alternative contents

- how to make the digital transition as trouble-free as
possible

- how to manage and programme a digital cinema



Learn how to use digital technologies

- to offer a far wider range of products, services, cinem a-

going experiences

- to increase accessibility

- to achieve a more flexible and diverse programming

- to enhance public engagement and interaction



With the partnership of

And the collaboration of



For further information :

Email:
infocinema@mediasalles.it

Website:
www.mediasalles.it
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